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Press Officer

The Role of a Hockey Press Officer

The main purpose of a hockey club’s Press Officer is to help promote communication. This can be within the club and also with the local community and newspapers.

Why is this important?

The majority of players in most hockey clubs are involved in the youth and underage sections of the club.

It is important that these players have a voice in the club and that it is known what they are up to and how the youth players are doing.

It is also important to make club members to feel ‘part’ of the club. To promote this, members need to know what is going on and be informed of what is happening in their club.

What can you do?

· Press releases for local papers
· Provide match reports/club information for media
· Internal newsletters – weekly/monthly

· A regularly updated Facebook or Bebo page with news of upcoming events

· An internet blog

· A regular email

How will this affect your club?

External 

· Prestige, local profile and awareness of the hockey club

· People love seeing their name in the paper! 

· Creates talking points

· Sponsorship

Internal

· With good information, members are better informed about matches/events

· Recognition within the club of good work being done

· Awareness of issues arising within the club

· Knowledge of who does what in the club

What type of thing should you communicate to the club?

· Match times / fixture lists

· Special achievements – not just hockey but elsewhere
· Socials and events
· Community events

· Club’s development/strategy plans

· Methods of response – important that communication can be two-way

· Match reports

· Action photos

· Player profiles

· Feature articles

· Coaching information

· Info about coaching courses

· Basically anything that you would be interested in…

How to go about this?

Getting started with producing some kind of information is not very difficult and can take a very short amount of time.

* To set up a Bebo (www.bebo.com) or Facebook (www.facebook.com) account takes all of about 10 minutes. The pros of this are the ease of use and the fact that users will be updated as soon as you update the sites. The problem with these sites, though, is that you may not reach everybody in the club if they are not signed up.

* Blogs are also very easy to set up, very user friendly and free. Try www.blogger.com or www.blogspot.com. These are available to everybody on the internet and also have facility to have feedback and comments. It is possible to set up blogs with multiple users as well so the page can be the responsibility of a number of users.

* Newsletters have the benefit of being the most adaptable of formats for passing information through a club. Files can be sent via email, letter or printed out and posted in clubhouses or local bars. 

* If you don’t have the time or facilities, simple emails with club information help reduce the amount of phone calls and organisation it takes for one person to do and can greatly reduce costs. A good idea is to send the emails at an allotted time of the week. If you send it at the same time each week, people will begin to expect it and know to look out for it.

* Websites – most clubs at this point have websites. Talk to your club’s website administrator and see if they can set up a youth section on the site. You can then work with them and provide information which they can then upload on the site.

* Further ideas…

Dealing with the Press

Basically, journalists are constantly on the lookout for information and if you can provide it to them on a plate they will really appreciate it. A current example is Foxrock/Cabinteely GAA club. The club is just two year’s old but its founder Philip McEnely is constantly on the phone to local papers to promote his club. They have had massive success and are in the final of the Club Championships next weekend and the club’s membership has sky-rocketed. He supplies lots of information and when the paper is looking for an extra story to fill space, he is an easy man to call.

Most local or regional newspapers will use stories that you send in off the cuff and if you call them in advance they can organise photographers and reporters to cover your matches.

The important part to dealing with the press is to find out when the publication goes to press; when is the latest that they can receive information (usually a day before publication for a weekly newspaper); how many words they usually like to include per article and what format they like to receive copy in.

Glenanne have a regular section about them in the Tallaght Echo, Weston are appearing regularly in the Lucan Gazette. Fingal are featured from time to time in the Fingal Independent. If your club can come to an arrangement with a local newspaper you can create a buzz not just for the club but for recruitment purposes, sponsorship, supporters and so on.

* On Press releases – these are bits of information that give news about the club of upcoming events or new initiatives in a club. These can be sent to news organisations and they may be used. The best advice for writing these is to try and mimic the style of the newspaper. Journalists can be lazy and if they receive a well-written press release that they do not have to edit much, they definitely use it.

* Radio stations – Send press releases to local radio stations news desks. Most stations have News in Brief or “Dublin file” sections to their bulletins. If you have an event coming up, it could well appear in this section. To get live match reports on air, contact your local station. Many stations have Saturday sports shows which are looking for local content.

Code of Conduct

Cyber bullying (or online bullying) is a term used to refer to bullying over electronic media, usually through instant messaging, email and website comments.

Cyber bullying can be as simple as continuing to send e-mail to someone who has said they want no further contact with the sender. It may also include threats and sexual remarks. 

Cyber-bullies may publish personal contact information for their victims at websites. They may attempt to assume the identity of a victim for the purpose of publishing material in their name that defames or ridicules them.

Basically, if you are running an online website with the availability of instant messaging or comments, you need to be very careful. Try to have the ability to moderate and edit comments and posts so that abusive messages don’t make their way onto the site and also if a comment may have some value but is phrased in a way that could cause offence, you can edit it so that the point remains with no abuse.

Final pointers…

Keep it positive… lead with the strong, positive points 

Get other people involved… make sure you have an open door policy to contributors. It makes it easier on you and means that if you’re busy someone can fill in for you. It also gives you the benefit of an extra set of ideas.

Think about incentives… awards for best sports writer, best contributor and so on, for example a free ticket to the end of season social or some hockey gear. Or if your school runs a Gaisce programme, have the club accredit you.

Encourage people to give you feedback about what they want to include in their newsletter. 

Media List – This list is just a starter to give you a few ideas of what is out there and is by no means exhaustive.

Newspapers

The local and regional papers are predominantly owned by large media groups. As a result, you may have to send a message to a head office before it filters down to the particular newspaper.

Name



Areas



Email

Gazette Group


Dundrum, Blanchardstown,
sport@gazettegroup.com




Clondalkin, Lucan





Dun Laoghaire

Tallaght Echo


Tallaght


sport@echo.ie

Kildare Post


Kildare and West Wicklow
sport@kildarepost.ie

Fingal Independent

Fingal County Council areas
editorial@fingal-









independent.ie

People Newspapers

North Dublin, South Dublin, 

Louth, Meath, Wicklow, 
front.office@peoplenews.ie   



Carlow, Kilkenny

Voice newspapers

Cavan, Dublin, Kilkenny




Tallaght, Naas

Radio Stations

Q102



Dublin



news@q102.ie
98fm



Dublin



news@98fm.ie
Kfm



Kildare



studio@kfmradio.com
Near FM


North Dublin


sport@nearfm.ie
Websites

www.leinsterhockey.org
www.hockey.ie
www.hookhockey.blogspot.com
